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Summary of Data Trends  
 
Sample : Twenty-five (25) management graduating seniors responded to the Senior Exit 
Survey in Spring and Fall of 2016. Summary outcomes are presented as follows: 
 
Employment Plans : Eleven (11) either 
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• I had the best experience with the COB management program. Excellent 
professors. 

 
• I have enjoyed my experience in the college of Business. I appreciate when 

instructors teach from their knowledge. 
 

• I would like to applaud CSU for employing such a wonderful staff of professors. 
Each of them were passionate, zealous, and extremely knowledgeable about the 
subjects they were teaching. I enjoyed each day that I had to attend class and I am 
proud to have my bachelors from CSU. 

 
• It was great all professor understood what they were teaching and they prep the 

students well. 
 

• Meet students where they are academically and professionally all are not recent 
H.S. graduates. Many working students are legitimizing what they did or plan to do 
by acquiring the degree. 

 
• My experience at CSU has been amazing I have learned how to apply my 

knowledge of business to real life experiences. 
 

• My experience at CSU has been positive while constantly facing administration 
problems, the COB has not hesitated to help in any possible way. The teachers 
have all contributed to my growth as a 
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Related Summary Tables  
 

Employment Plans * Management  
Employment 
Plans 

 
Currently Employed in 
Major 

9 (36.0%) 

Have Job Offer in 
Major 

3 (12.0%) 

 
Graduat e School Plans * Management  

Plan to Apply to Grad School within 
One Year 

10 (40.0%) 
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GenEd Skills: Develop Leadership Skills  
GenEd Skills: Develop Leadership Skills  
0 = N/A 
1 = In-Effective 
2 = Moderately In-Effective 
3 = Effective 
4 = Moderately Effective 
5 = Very Effective 

0 1(4.0%) 
3 1(4.0%) 

4 6(24.0%) 
5 17(68.0%) 

 
 

GenEd Skills: Use Mathematical Concepts  
GenEd Skills: Use Mathematical Concepts  
0 = N/A 
1 = In-Effective 
2 = Moderately In-Effective 
3 = Effective 
4 = Moderately Effective 
5 = Very Effective 

1 1 (4.0%) 

2 1 (4.0%) 
3 5 (20.0%) 
4 4 (16.0%) 
5 14 (56.0%) 

 
 

GenEd Skills: Interpret Statistical Data  
GenEd Skills: Interpret Statistical Data  
0 = N/A 
1 = In-Effective 
2 = Moderately In-Effective 
3 = Effective 
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GenEd Skills: Understand Human Behavior & Relationships  
GenEd Skills: Un derstand Human Behavior & Relationships  
0 = N/A 
1 = In-Effective 
2 = Moderately In-Effective 
3 = Effective 
4 = Moderately Effective 
5 = Very Effective 

0 1 (4.0%) 

1 1 (4.0%) 

3 1 (4.0%) 

4 6 (24.0%) 

5 16 (64.0%) 
 
 

GenEd Skills: Speak Persuasively and  Confidently   
GenEd Skills: Speak Persuasively and Confidently  
0 = N/A 
1 = In-Effective 
2 = Moderately In-Effective 
3 = Effective 
4 = Moderately Effective 
5 = Very Effective 

0 1 (4.0%) 

2 0 (.0%) 

3 2 (8.0%) 

4 4 (16.0%) 

5 18 (72.0%) 
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Rating of CSU and COB Program Effectiveness  
 

In the following tables, graduating Management majors compared program delivery 
effectiveness of CSU in general and/ with COB program specific effectiveness along the 
scales identified in each table. 

0 = N/A 
1 = Poor 
2 = Fair 
3 = Good 
4 = Excellent 

 
Overall Rating of COB Instruction - Faculty  

Overall Rating of COB Instruction – Faculty  
0 = N/A 
1 = Poor 
2 = Fair 
3 = Good 
4 = Excellent 

 

0 0 (.0%) 

1 0 (.0%) 

2 5 (20.0%) 

3 10 (40.0%) 

4 10 (40.0%) 
 

 
 

Accessibility of CSU Faculty  
Accessibility of CSU Faculty  

0 = N/A 
1 = Poor 
2 = Fair 
3 = Good 
4 = Excellent 

 

0 0 (.0%) 

1 0 (.0%) 

2 2 (8.0%) 

3 13 (52.0%) 

4 10 (40.0%) 

 
 

Access ibility of COB Faculty  
Accessibility of COB Faculty  

0 = N/A 
1 = Poor 
2 = Fair 
3 = Good 
4 = Excellent 

 

0 0 (.0%) 
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Individual Attention by CSU Faculty  

Individual Attention by CSU Faculty  
0 = N/A 
1 = Poor 
2 = Fair 
3 = Good 
4 = Excellent 

 

0
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Adequacy of COB Library Collection  
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COB Experiences with Faculty  
 

In the following tables, students responded to their experiences with COB faculty in 
different situations, in and out of the classroom for both their academic and personal 
developments. 

0 = N/A 
1 = Never 
2 = Occasional 
3 = Often 
4 = Very Often 

 
COB Faculty: Informal After Class Interactions  

COB Faculty: Informal After Class Interactions  
0 = N/A 
1 = Never 
2 = Occasional 
3 = Often 
4 = Very Often 

 

0 0(.0%) 
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COB Faculty: Discussions of Career Plans  

COB Faculty: Discussions of Career Plans  
0 = N/A 
1 = Never 
2 = Occasional 
3 = Often 
4 = Very Often 

 

1 4 (16.0%) 

2 7 (28.0%) 

3 10 (40.0%) 

4 4 (16.0%) 

 
 

COB Faculty: Discussions of Personal Pro blems  
COB Faculty: Discussions of Personal Problems  

0 = N/A 
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Student Engagement in Learning (Class and Assignments) in COB  
 

In the following tables, students reported their personal involvement and engagement in 
their learning using the following rating scale: 

0 = N/A 
1 = Never 
2 = Occasional 
3 = Often 
4 = Very Often 

 
 

Student Involvement: Took Detailed Notes in Class  
Student Involvem ent: Took Detailed Notes in Class  

0 = N/A 
1 = Never 
2 = Occasional 
3 = Often 
4 = Very Often 

 

2 2 (8.3%) 

3 5 (20.8%) 

4 16 (66.7%) 

 1 (4.2%) 

 
 

Student Involvement: Participated In Class Discussions  
Student Involvement: Participated I n Class Discussions  

0 = N/A 
1 = Never 
2 = Occasional 
3 = Often 
4 = Very Often 

 

2 3 
12.5% 

3 7 
29.2% 

4 13 
54.2% 

 1 
4.2% 

 
 

Student Involvement: Underlined major Points in Readings  
Student Involvement: Underlined major Points in Readings  

0 = N/A 
1 = N
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Student Involvement: See How Different Facts/Ideas Fit Together  

Student Involvement: See How Different Facts/Ideas Fit 
Together  

0 = N/A 
1 = Never 
2 = Occasional 
3 = Often 
4 = Very Often 

 

2 1 (4.2%) 

3 9 (37.5%) 

4 13 (54.2%) 

 1 (4.2%) 

 
 
 

Student Involvement: Thought About Material's Practical Applications  
Student Involvement: Thought About Material's Practical 
Applications  

0 = N/A 
1 = Never 
2 = Occasional 
3 = Often 
4 = Very Often 

 

1 1 (4.2%) 

2 3 (12.5%) 

3 7 (29.2%) 

4 12 (50.0%) 

7 1 (4.2%) 

 
 

Student Involvement: Worked on Projects to Integrate ideas from different Sources  
Student Involvement: Worked on Projects to Integr ate ideas from 
different Sources  

0 = N/A 
1 = Never 
2 = Occasional 
3 = Often 
4 = Very Often 

 

2 1 (4.2%) 

3 8 (33.3%) 

4 14 (58.3%) 

 1 (4.2%) 

 
 

Student Involvement: Summarized Major Points & Information from Readings  
Student Involvement: Summarized Ma jor Points & Information 
from Readings  

0 = N/A 
1 = Never 
2 = Occasional 
3 = Often 
4 = Very Often 

 

2 0 (.0%) 

3 9 (37.5%) 

4 14 (58.3%) 

 1 (4.2%) 
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Student Involvement: Tried to Explain Material to Other Students  

Student Involvement: Tried to Explain Material to Other Students 
0 = N/A 
1 = Never 
2 = Occasional 
3 = Often 
4 = Very Often 

 

0 1 (4.2%) 

1 1 (4.2%) 

2 1 (4.2%) 

3 12 (50.0%) 

4 9 (37.5%) 

 
 

Student Involvement: Did Additional Readings on Class Topics  
Student Involvement: D id Additional Readings on Class Topics  

0 = N/A 
1 = Never 
2 = Occasional 
3 = Often 
4 = Very Often 

 

1 2 (8.3%) 

2 5 (20.8%) 
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Student Clubs and Organizations  
 

Students responded to their civic and social engagement activities in student clubs and 
organizations using the following scale: 

0 = N/A 
1 = Never 
2 = Occasional 
3 = Often 
4 = Very Often 

 

Student Clubs: Met Advisor to Discuss Student Clubs/Organizations  
Student Clubs: Met Advisor to Discuss Student Clubs/Organizations  

0 = N/A 
1 = Never 
2 = Occasional 
3 = Often 
4 = Very Often 

 

0 5(20.8%) 

1 8(33.3%) 

2 5(20.8%) 

3 2(8.3%) 

4 4(16.7%) 

 
 

Student Clubs: Attended Student Clubs/Organization Meetings  
Student Clubs: Attended Student Clubs/Organization Meetings  

0 = N/A 
1 = Never 
2 = Occasional 
3 = Often 
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COB Core Courses (Finance, Accounting,  MIS, Management , & Marketing)  
 
All students, regardless of their academic major take core courses in Finance, Accounting, 
MIS, Management, and Marketing. The following are their responses to these core courses 
using the following scale: 

0 = N/A 
1 = Poor 
2 = Adequate 
3 = Good 
4 = Excellent 

 
COREFINTIME: Time value of money   

COREFINTIME 
0 = N/A 
1 = Poor 
2 = Adequate 
3 = Good 
4 = Excellent 

 

0 1 (4.5%) 
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COREACCFINSTATEMENTS:  
Components of the following financial statements: statement of income, balance sheet, statement of cash 

flow   
COREACCFINSTATEMENTS 

0 = N/A 
1 = Poor 
2 = Adequate 
3 = Good 
4 = Excellent 

0 1 (4.5%) 

2 8 (36.4%) 

3 12 (54.5%) 

4 1 (4.5%) 

 
 

COREACCCNTRACTLAW: Elements of contract law   
COREACCCNTRACTLAW  

0 = N/A 
1 = Poor 
2 = Adequate 
3 = Good 
4 = Excellent 

0 1(4.5%) 
1 0(.0%) 

2 6(27.3%) 

3 10(45.5%) 

4 5(22.7%) 

 
 

COREMISMSOFFICEAPPS: MS-
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COREMKTGVOCABULARY: Marketing vocabulary, principles, concepts, and strategies  

                             





Page 29 of 54 
 

MGMT4: 
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MGMT8: Trade deficit and its effects on the United States Government 

      and business 
  COB Major 
  Management 
MGMT8 

0 = N/A 
1 = Poor 
2 = Adequate 
3 = Good 
4 = Excellent 

2 2 (9.1%) 

3 11(50.0%) 

4 9 (40.9%) 

 
MGMT9: Personality processes/emotional stress and its relationship 

      to organizational development  
  COB Major 
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MGMT11a: 
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MGMT12: Identify problem areas in unfamiliar settings
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MGMT15b: Read and understand b. Leadership styles 
  COB Major 
  Management 
MGMT15b 

0 = N/A 
1 = Poor 
2 = Adequate 
3 = Good 
4 = Excellent 

3 6(27.3%) 

4 16(72.7%) 

 
MGMT15c: 
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MGMT15f: Read and understand      f. Managerial activities  
  COB Major 
  Management 
MGMT15f 

0 = N/A
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MGMT18a: Discuss organizational views     a. In written form  
  COB Major 
  Management 
MGMT18a 

0 = N/A 
1 = Poor 
2 = Adequate 
3 = Good 
4 = Excellent 

3 9(42.9%) 

4 12(57.1%) 

 
MGMT18b: Discuss organizational views  b. In verbal form 

     
  COB Major 
  Management 
MGMT18b 

0 = N/A 
1 = Poor 
2 = Adequate 
3 = Good 
4 = Excellent 

3 9(40.9%) 

4 13(59.1%) 

 
MGMT19a: Defend organizational views.    a. In written form 
  COB Major 
  Management 
MGMT19a 

0 = N/A 
1 = Poor 
2 = Adequate 
3 = Good 
4 = Excellent 

3 8(36.4%) 

4 14(63.6%) 

 
MGMT19b: Defend organizational views    b. In verbal form 

     
  COB Major 
  Management 
MGMT19b 

0 = N/A 
1 = Poor 
2 = Adequate 
3 = Good 
4 = Excellent 

3 11(50.0%) 

4 11(50.0%) 
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MGMT20: Apply management strategies to reach appropriate 

goals/objectives 
  COB Major 
  Management 
MGMT20 

0 = N/A 
1 = Poor 
2 = Adequate 
3 = Good 
4 = Excellent 

3 6(27.3%) 

4 16(72.7%) 

 
MGMT21: Summarize inputs needed for management decision-making  
  COB Major 
  Management 
MGMT21 

0 = N/A 
1 = Poor 
2 = Adequate 
3 = Good 
4 = Excellent 

2 1(4.5%) 

3 7(31.8%) 

4 14(63.6%) 

 
MGMT22: Apply the basic flow of authority from top down or bottom up  
  COB Major 
  Management 
MGMT22 

0 = N/A 
1 = Poor 
2 = Adequate 
3 = Good 
4 = Excellent 

2 1(4.5%) 

3 6(27.3%) 

4 15(68.2%) 
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Major Field Test - 
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DEPARTMENTAL SUMMARY OF TOTA L TEST AND SUBSCORES  
 

Test:  Business. Form Code:  4JMF. Institution:  Chicago State University. 
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Major Field Test -  Business (4JMF)  
Item Informatio n Report  

 
Administration Date Range: April 2016 -  April 2016 . Chicago State University .  

Number of Test Takers = 32  
 

Sectio
n  

Item 
Number

(a)  

Percent  
Correct  
Instituti

on  

Percent  
Correct   
National

(b)  

Perce
nt 

Omit  

Percen
t 

Not 
Reach

ed  

Domain  Content Are a  Sub Content  
Area  

Item 
Mappin

g  

1 1 71.9 83.1 0 0 Managem
ent 

Strategy and 
Policy
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g Accounting 
1 42 37.5 49.3 0 0 Economic

s 
Microeconomi
cs 

Supply and 
demand 

A2 -- 

1 43 34.4 48.8 0 0 Informatio
n Systems 

Business 
Information 
Systems 

Management 
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environment 
2 2 21.9 16.5 0 0 Managem

ent 
Management 
Principles 

History and 
theory 

A3 -- 

2 3 78.1 78.9 0 0 Marketing Identifying 
attractive 
markets 

Marketing 
research and 
information 
technology 
tools 

A6 -- 

2 4 84.4 90.7 0 
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Cultural 
Management 

2 23 43.8 50.0 0 0 Marketing Serving 
Selected 
Markets 

Marketing mix A6 -- 

2 24 46.9 67.6 0 0 Marketing Serving 
Selected 
Markets 

Marketing of 
social causes 

A6, 
A9 

-- 

2 25 53.1 78.6 0 0 Marketing Identifying 
attractive 
markets 

-- A6 -- 

2 26 40.6 57.2 0 0 Finance Investments Risk and 
return 

A5 -- 

2 2 6 4 0 . 6 
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Cultural 
Management 
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A8 - Information Systems 
A9 - International Issues 

 

Copyright© 2010 by Educational Testing Service. All rights reserved. ETS and the ETS logo are registered 
trademarks of Educational Testing Service (ETS).  

 
Summary Evidence of Achievement Improvements  

 
Instruments 
(Specify names)  

2015/16 
Results  

Improvements  2016/17 
Results  

Spring 2016:  
ETS Capstone Exam 
(MFT-Business) 
N=32 

14 students 
scored above 
50th percentile 

2 students scored 
above 50th percentile 
over previous 
semester 

N/A 

Fall 2015:  
ETS Capstone Exam 
(MFT-Business) 
N=28 

12 students 
scored above 
50th percentile 

7 students scored 
above 50th percentile 
over previous 
semester 

N/A 

Spring 2015:  
ETS Capstone Exam 
(MFT-Business) 
N=47 

5 students 
scored above 
50th percentile 

Baseline data N/A 

 
 
 
 

3. 
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plan for CSU to address  recruitment, retention, graduation, graduate school enrollment and job 
placement. Minimum competency is demonstrated in an overall grade of a C or better in the 
course. 
 



 

Analysis and Program Change  

Strengths: Real world experience is brought into the class room through interaction 
between corporate executives, business owners, faculty, staff, and students. Over the 
past two years the COB has engaged in International Internships in Ghana in both local 
and international organizations in that country, in addition to national/local internships. 
Students have performed exceptionally well in these placements with employers 
clamoring for more interns each year from CSU. This confidence and assurance 
impacts demagogy and class room delivery of instructional materials as we continue to 
enrich student learning and experience.   
 
Weaknesses: Although both student exit reports and COB internal course direct 
assessment standards point to achievement successes in student outcomes, the 
independent external ETS-MFT Business



 

Assessment as a Departmental Priority  
Assessment outcomes are shared information and responsibility of all employees in the 
department and college. In particular, the ETS-MFT Business and exit survey results 
are shared in Departmental and College meetings as special presentations with 
discussions and scheduled follow-ups. Assessment is usually on at least one faculty 
and staff COB meeting agenda each semester. Faculty discuss and are challenged to 
form committees to address noted deficiencies in subject area performance.  Each 
semester the results are revisited and compared to previous outcomes for continuous 
improvement. Hence the Management Program takes the assessment process 
seriously. Faculty and staff members of the college attend university and college wide 
workshops conducted at the beginning of each semester to address some academic 
issues that include student learning, study, professional dress codes, and the need for 
timely registration and graduation processes. At the curricular and advisory committee 
meetings, both faculty and staff share their views about student advising, student 
learning including ways to help students improve their learning, providing mentorship 
and internship programs. Each year faculty and staff members and administrators 
attend meetings and workshops conducted by experts and consultants on assessment, 



 

PART 2: ASSESSMENT PLAN  
 
Program / Department:  COLLEGE OF BUSINESS/MANAGEMENT  
 
Department Mission  
The mission of Management Program is to produce successful graduates in the field of 
management who are well equipped in knowledge and technology to compete in a 
global marketplace, and/or start their own businesses. 
Program Objectives  
1. 



 

Curriculum Map: MANAGEMENT  
 
 

Student Learning Outcomes  
(SLO) 

M
G
M
T
 
1
0
2
0 

M
G
M
T
 
1
0
3
0 

M
G
M
T
 
1
0
4
5 

M
G
M
T
 
2
5
2
0 

M
G
M
T
 
3
0
1
0 

M
G
M
T
 
3
0
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0 

 
B
L
P 
 
 
3
2
0
7  



 

Assessment Plan Detail  
 

Program 
  

Student Outcomes   Assessment Instruments  Criteria  
1: Demonstrate 
application of managerial 
concepts  and principles in 
industry or nonprofit 

 

a.  Critically  evaluate 



 

PART 3. APPENDIX: COB SENIOR EXIT SURVEY  
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