


Curriculum Map: MANAGEMENT



Assessment Plan Detalil

Proaram Obiectives

Student Qutcomes

Assessment Instruments

Criteria

1: Demonstrate application of
managerial concepts and
principles in industry or nonprofit
organization

2: Analyze organizational
decision making process

a. Critically evaluate
managerial functions in
industry or nonprofit
organization

b. Organize thoughts/data

to communicate effectively
in a business environment

a. Direct Assessment Instrument

ETS Capstone Exam (MFT-Business)

50t percentile of
national norms




ASSESSMENT REPORT FOR INSTRUCTIONAL PROGRAMS

Name _Wolanyo Kpo, PhD Program/ Department W71]Tw [(W)-14agp-8.8 676.nt




More social medial management courses.
Operations Management course
Incorporate College of Business workshops and seminars

| didn't do well in these areas due to personal issues, didn't manage time well in online course.






Major Field Test - Business (4JMF)
[tem Information Report
Administration Date Range: April 2016 - April 2016. Chicago State University. Number of Test Takers = 32

Section Item Percent Percent | Percent | Percent Domain Content Area Sub Content Item
Number@® | Correct Correct Omit Not Area Mapping
Institution | National® Reached
1 1 71.9 83.1 0 0 Management | Strategy and Policy | Strategic A3
analysis
1 9 344 48.7 31 0 Management | Management Functions A3
Principles

1 20 46.9 67.1 0 0 Management




DEPARTMENTAL SUMMARY OF TOTAL TEST AND SUBSCORES

Test: Business. Form Code: 4JMF. Institution: Chicago State University. Cohort: KPO - MGMT4890 SPRING 2016
Closed on: April 11, 2016

TOTAL TEST
Scaled Score Range Number in Range Percent Below

200 0 100
195-199 0 100
190-194 0 100
185-189 0 100
180-184 0 100
175-179 0 100
170-174 0 100
165-169 1 97
160-164 0 97
155-159 1 94
150-154 6 75
145-149 6 56
140-144 3 47
135-139 4 34




Major Field Test - Business (4JMF)

Item Information Report

Administration Date Range: April 2016 - April 2016. Chicago State University. Number of Test Takers = 32

Section Item Percent Percent | Percent | Percent Domain Content Area Sub Content Area Item
Number@® | Correct Correct Omit Not Mapping
Institution | National®) Reached
1 1 71.9 83.1 0 0 Management | Strategy and Strategic analysis | A3 | -
Policy
1 2 40.6 44.8 0 0 Finance Investments Financial markets | A5 | -
and environment
1 3 68.8 69.6 0 0 Marketing Identifying Scanning the A6 | -
attractive markets | marketing
environment
1 4 68.8 60.9 0 0 Legal and Legal Administrative law | A7 | --
Social Environment
Environment
1 5 375 57.7 0 0 Information Information Software A8 | -
Systems Technology Technology
Concepts
1 6 46.9 61.9 0 0 Accounting Financial Income Statement | A1 | -
Accounting and Statement of
Retained Earnings
1 8 21.9 39.0 3.1 0 Quantitative | Quantitative Linear A4 | -
Business Operations and programming
Analysis Management
Techniques
1 9 344 48.7 31 0 Management | Management Functions A3 | -
Principles
1 10 15.6 20.0 0 0 Economics Microeconomics | Market failure A2 | -
1 11 25.0 32.8 31 0 Information Information Network and A8 -
Systems Technology internet technology

Concepts




1 26 312 19.5 0 0 Quantitative | Probability and Counting rules Ad | -
Business Statistics
Analysis

1 27 25.0 53.5 0 0 Management ~ Management Group/team A3

Principles dynamics



52

18.8

15.1






48 53.1 69.1 Legal and Regulatory Antitrust law AT | -
Social Environment
Environment
49 46.9 62.4 Accounting Managerial Budgeting Al | -
Accounting
50 50.0 64.0 Management | Strategy and Strategic analysis | A3 | -
Policy

51




SENIOR EXIT SURVEY: The Senior Exit Survey is an indirect assessment that captures the views and

input of graduating students with respect to:
A. University Programs: Program offerings of CSU, COB, and Management. Level of student satisfaction

is on a 5-point rating scale (0=N/A; 1=Poor; 2= Adequate; 3=Good; 4=Excellent).
B. COB Experience: Overall student satisfaction with their COB experience is assessed on a 5-point scale
(1= Very Dissatisfied; 2=Dissatisfied; 3=Not Sure; 4=Satisfied; 5= Very Satisfied).

C. Appreciation for Diversity: Student's understanding of the importance and contribution a diverse

workforce makes in a business organization is assessed on a 5-point scale (1= Extremely Important;
2=Very Important; 3=Important; 4=Not Sure; 5= Not Important).
D.

University Assessment Committee 14 Assessment Plan — Form 201B; Revised Spring 2015



My experience at CSU has been great. The instructors overall have used practical real life experiences
to help me gain a better understanding of the textbook applications. The upgrade to computers and
campus Wi-Fi has also been helpful in accessing class work information. Academic advertisement
could be improved for evening students, working adults specifically. Proactive outreach would be
appreciated.

Attending Chicago State University was extremely advantageous in regards to understanding business.
Learning here has enabled me to strengthen my mental discipline, exploit my entrepreneurial and
leadership skills, and enhance my communication abilities. Specifically, my instructors, as well as the
material they provided, has allowed me to adopt the adequate confidence needed to excel in any
business.

The College of Business at Chicago State University is the best program, | must say. There are many
diverse teachers with different backgrounds and experience. The biggest strength is the diverse
backgrounds and knowledge of instructors that is brought to the courses. The only weakness is that
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SLO1: Critically evaluate managerial functions of planning, organizing, leading, and controlling in a
corporation or nonprofit organization.

Summary Senior Exit Survey results indicate that all seven (7) Management students indicated that their
understanding of managerial skills and leadership styles (MGMT1 & MGMT2) was either “Good” or
“Excellent”. All the students rated as excellent or good, their understanding and application of business
concepts and principles (SLO1), lending support to their ability to critically evaluate managerial functions of

planning, organizing, leading and controlling in an organization or industry.

Understand Managerial Skills

Count

| Understand Managerial Skills Total
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Understand Human Relations Total
Good Excellent
COB Major Management 3 4 7
Marketing 1 1 2
Total 4 5 9

SLO3: Integrate technology to provide solutions to business problems.

Students responded that their ability to integrate technology in their decision-making or ability to solve non-routine

problems was either good or excellent.

Apply management strategies to reach Goals/Objectives

Count
STRATEGIES: MGMT20 Total
Good Excellent
COB Major | Management 2 5 7
Total 2 5 7
Solve Non-Routine Problems
Count
Solve Non-Routine Problems: Total
MGMT13
Good Excellent
COB Major | Management 2 5 7
Total 2 5 7

SLO4: Evaluate entrepreneurial opportunities.

Students responded that their ability to solve non-routine problems, apply management strategies to reach

organizational goals, and their capacity to summarize inputs for decision-making was good or excellent respectively.

Solve Non-Routine Problems
Count
Solve Non-Routine Problems: Total
MGMT13
Good Excellent
COB Major | Management 2 5 7
Total 2 5 7
Apply management strategies to reach Goals/Objectives
Count
STRATEGIES: MGMT20 Total
Good Excellent
COB Major | Management 2 5 7
Total 2 5 7

Summarize Inputs for Decision-Making

University Assessment Committee
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Count

Inputs & Decision-Making: Total
MGMT21
Good Excellent
COB Major | Management 3 7
Total 3 7
University Assessment Committee 19 Assessment Plan — Form 201B; Revised Spring 2015



SLO5: Integrate management concepts in a global business environment
Students responded that their ability to solve non-routine problems, apply management strategies to reach
organizational goals, and their capacity to summarize inputs for decision-making was either good or excellent

respectively.

Apply management strategies to reach Goals/Objectives |
STRATEGIES: MGMT20 Total
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Assessment as a Departmental Priority

Assessment outcomes are shared information and responsibility of all employees in the department and
college. In particular, the ETS-MFT Business and exit survey results are shared in Departmental and
College meetings as special presentations with discussions and scheduled follow-ups. Assessment is
usually on at least one faculty and staff COB meeting agenda each semester. Faculty discuss and are
challenged to form committees to address noted deficiencies in subject area performance. Each semester
the results are revisited and compared to previous outcomes for continuous improvement. Hence the
Management Program takes the assessment process seriously. Faculty and staff members of the college
attend university and college wide workshops conducted at the beginning of each semester to address
some academic issues that include student learning, study, professional dress codes, and the need for
timely registration and graduation processes. At the curricular and advisory committee meetings, both
faculty and staff share their views about student advising, student learning including ways to help students
improve their learning, providing mentorship and internship programs. Each year faculty and staff members
and administrators attend meetings and workshops conducted by experts and consultants on assessment,
and student learning outcomes. Specifically, the College of Business Assessment Coordinators Workshop
with Chicago State University (2012). Such workshops are helpful in understanding our process as well as
the construction of syllabi and assessment tools. Scheduled workshops also address the specific
accreditation requirements for specific colleges (for College of Business, Association of Collegiate Business
Schools and Programs, ACBSP). Faculty and staff members also share their experience and observations
about student learning and study habit and how their skills could improve through team work, timely
submission of assignments, and prompt attendance of classes. Staff advisors make sure that course
sequence is followed as much as practicable to minimize frustration and lack of attendance that result from
taking courses out of sequence (for example, not grasping the content a particular course due to lack of a
foundation course). When a student misses a class for some time, the academic advisor contacts the
student to have a handle on the problem, whether personal or academic. Thus, members of the
Management Program and the department of MMIS are actively engaged in the assessment process.

Publicizing Student Learning

Information about student learning and achievement is made public through various media that include the CSU
Website, college electronic board mounted on the ground floor as well as the fourth and fifth floors, website and
bill boards. A COB newsletter has been proposed in 2016/2017. Other avenues used include during college
meetings, town hall meetings, COB advisory board meetings, and alumni meetings. In those occasions, the

dean of the college would take some time to gladly talk about student achievements and accomplishments
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