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General Format 

Rows of Matrix = Student Learning Outcomes 
Columns of Matrix = Courses in your program 
Cells of Matrix = Level of coverage (K, A, or S) 

Potential Issues 

• Empty rows (A learning objective is not covered in your curriculum.) 
• Empty columns (A course does not cover any learning objectives.) 
• Rows in which the level of coverage does not include any Ks (Basic knowledge of concepts is not 

covered in the curriculum.) 
• Rows in which the level of coverage does not include any Ss (Higher level synthesis is not a part 

of the curriculum.) 
• Rows in which the level of coverage jumps from K to S (Students are expected to go from basic 

knowledge to advanced synthesis with no steps in between.) 

Notes 

• Gaps are an opportunity for your program to review your curriculum, your students learning 
outcomes, or both. 
Mapping is flexible. 

o    Can include multiple levels of coverage in one course. 
o    Might skip a K, for example, in a graduate program where basic knowledge is a prerequisite. If 

there is an intentional gap or irregularity, a narrative is a good way to explain why. 

 



Curriculum Map for the MANAGEMENT 
 

 

K= Knowledge/Comprehension;   A= Application / Analysis;   S= Synthesis /Evaluation 
Program Outcomes 
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PO1: Apply critical 
thinking skills in evaluating 
Management issues 

�x Examine & develop strategies to improve 
interpersonal job-oriented skills 

�x Work effectively as a team member 
through group projects, case studies, and problem 
analysis 

�x Manage and/or describe conflict and 
conflict resolution strategies 
 E i  d fl t  th i   
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MGMT Courses: Student learning outcomes (SLOs) are directly measured at multiple points within each course offering, using multiple criteria 

including quizzes, tests, examinations, oral and written reports, teacher 



PROGRAM MAP: MANAGEMENT PROGRAM IN MMIS:2013 

Student Learning Outcomes (SLOs) 
 

Program 
Level 

SLOs 

1XX 1XX 2XX 2XX 3XX 3XX 4XX Capstone 

1 K 
(MGMT1030) 

 A 
(MGMT252) 

 A 
(MGMT301) 

S 
(MGMT357) 

 Exit Survey 

2  K 



FORM 201B: ASSESSMENT PLAN - 2014/2015 Program/Department: MANAGEMENT  

Program Mission 

The mission of Management Program is to produce successful graduates in the field of 
management who are well equipped in knowledge and technology to compete in a global 
marketplace, and/or start their own businesses. 

Program Effectiveness Objectives (PEOs) 

Program effectiveness objectives include a student's ability to: 
1. Demonstrate application of managerial concepts and principles in an organization or 

industry. 

2. Analyze organizational decision making process. 

3. Utilize product and service design to manage new products. 

4. Start and manage a new business venture. 

5. Utilize various entry modes to international or global business environment. 

6. Recognize the contribution of diverse workplace to organizational effectiveness. 

7. Resolve ethical issue when confronted with one. 

Student Learning Outcomes (SLOs) 
A graduate of the Management Program will be able to: 

1. 



Program Effectiveness Outcomes (PEOs) and Student Learning Outcomes (SLOs) 
 

PEOs SLOs Assessment Instruments Criteria  
PO1: Demonstrate application 
of managerial concepts and 
principles in industry or 
nonprofit organization 

a.  Critically  evaluate 
managerial functions in 
industry or nonprofit 
organization 

a. Direct Assessment Instrument  
 
ETS Capstone Exam (MFT-Business) 
 

Grade C or higher. 
 
50th percentile of 
national norms 

PO2: Analyze organizational 
decision making process 

oror



MFT Capstone Exam: Is a computerized two-hour external examination administered by 

Educational Testing Service (ETS) to measure students' mastery of their chosen field of study. 

We use it in the COB to assess the effectiveness of major programs of study and improve 

curricula and student learning outcomes. The ETS Major Field Test in Business is a  

comprehensive undergraduate outcomes assessments designed to measure the critical knowledge 

and understanding obtained by students in Business. The test goes beyond the measurement of 

factual knowledge by helping COB evaluate students' ability to analyze and solve problems, 

understand relationships and interpret material from their major field of study. 

ETS offers comprehensive national comparative data for the Major Field Tests, enabling COB to 

evaluate its students' performance and compare our program's effectiveness to programs at 

similar institutions locally and nationwide. In the COB, the Major Field Test assists us in 

pursuing the following goals: 

�x preparing students to succeed by using test results to improve curricula 

�x demonstrating the strengths of our program to prospective students and faculty 

�x helping ensure our students have mastered their field of study 

�x using our time to focus on other aspects of accreditation 



FORM 201 BC: ASSESSMENT REPORT FOR INSTRUCTIONAL PROGRAMS 

Program/Department Management in MMIS 

Evidence to Support Achievement of Student Learning 



 
�x Attending Chicago State University was extremely advantageous in regards to understanding 

business.  Learning here has enabled me to strengthen my mental discipline, exploit my 

entrepreneurial and leadership skills, and enhance my communication abilities.  Specifically, my 

instructors, as well as the material they provided, has allowed me to adopt the adequate 

confidence needed to excel in any business. 
 

�x The College of Business at Chicago State University is the best program, I must say.  There are 

many diverse teachers with different backgrounds and experience.  The biggest strength is the 

diverse backgrounds and knowledge of instructors that is brought to the courses.  The only 

weakness is that some of the instructors don't seem to like to teach that much. 
 

 
 

 

 

Below in tabular form, are summary assessments of various components of the Management education in 

the COB. Regarding the overall COB experience, one student was dissatisfied with their COB experience 

while five (5) were indicated they were either satisfied or very satisfied. All seven (7) respondents either 

were employed in their major academic field or have job offers upon graduation. Four students plan on 

enrolling in graduate programs after graduation. 

COB Experience Satisfaction  
 COB Experience Satisfaction Total 

Very 
Dissatisfied 

Satisfied Very Satisfied Missing 

COB Major Management 1 3 2 1 7 
Marketing 0 1 1 0 2 

Total 1 4 3 1 9 
 
 

Employment Plans  
 Emploment Plans Total 

  Currently Employed in Major 
COB Major Management 4 3 7 

Marketing 1 1 2 
Total 5 4 9 

 
Graduate School Plans  

 Graduate School Plans Total 
  Plan to Apply to Grad School 

within One Year 
COB Major Management 3 4 7 

Marketing 1 1 2 
Total 4 5 9 4



Summary Senior Exit Survey results are attached in the appendix. All seven (7) Management students 
indicated that their understanding of managerial skills and leadership styles (MGMT1 & MGMT2) was 
either “Good” or “Excellent”. All the students rated as excellent or good, their understanding and application 
of business concepts and principles (SLO1), lending support to their ability to critically evaluate managerial 
functions of planning, organizing, leading and controlling in an organization or industry. 
 

Understand Managerial Skills  
Count 

 Understand Managerial Skills Total 
Good Excellent 

COB Major Management 3 4 7 
Marketing 1 1 2 

Total 4 5 9 
 

 Understand Leadership Styles  
Count 

 Understand Leadership Styles Total 
Good Excellent 

COB Major Management 3 4 7 
Marketing 0 2 2 

Total 3 6 9 
 

Understand Org Behavior Objectives  
Count 

 



SLO3: Integrate technology to provide solutions to business problems. 
Students responded that their ability to integrate technology in their decision-making or ability to solve non-routine 



respectively. 

Apply management strategies to reach Goals/Objectives 
 STRATEGIES: MGMT20 Total 

Good Excellent 
COB Major Management 2 5 7 
Total 2 5 7 

 
 

Summarize Inputs for Decision-Making 
 



 ETHICS: MGMT14 Total 

Excellent 

COB Major Management 6 6 

Total 6 6 

 
Resolve Business Ethics Issues Crosstabulation 

Count 
 ETHICS: MGMT16 Total 

Good Excellent 

COB Major Management 2 5 7 

Total 2 5 7 

 
 

 

 

ETS MFT Assessments: Management student performance in the capstone course is captured in the 

table  below. The overall performance of COB students is presented in the second table. Our students can 

thus be compared to themselves, and further to a national cohort. Whereas our students are higher than 

normative schools in few areas (items 50 &52), they are comparatively equal in a few other areas (item 31). 

On majority of items, however, our students performed far below national norms collectively, and severally 

on most items over the past three years 2012-15. 

 
Major Field Test - Business (4JMF) 

Item Information Report -  Chicago State University 
Administration Date Range: April 2015 - April 2015. Number of Test Takers = 47 

Section  Item 
Number(a)  

Percent 
Correct 

Institution  

Percent  
Correct  

National(b)  

Percent 
Omit  

Percent 
Not 

Reached  

Domain  Content Area  Sub-Content Area  

1 1 78.7 82.9 0 0 Management Strategy and Policy Strategic analysis 
1 9 36.2 49.2 0 0 Management Management Principles Functions 
1 13 6.4 19.1 0 0 Management Operations Management Total quality management 
1 14 68.1 78.1 0 0 Management Strategy and Policy Policy determination 
1 20 44.7 67.0 0 0 Management Entrepreneurship -- 
1 27 25.5 53.5 0 0 Management Management Principles Group/team dynamics 
1 36 63.8 80.4 0 0 Management Strategy and Policy Policy determination 
1 1



Cultural Management 
2 50 67.4 64.3 0 2.1 Management Strategy and Policy Strategic analysis 
2 52 71.7 64.3 0 2.1 Management Operations Management Total quality management 



TABLE 1: COB PERFORMANCE TRENDS FALL 2012 - SPRING 2015 
Individual Students Total Score Distribution - 



120 - 124  1  120 120 (4) 123 120  123, 122, 120 

Number of Examinees  3,251 12 39 34 34 47 47 

Mean  149.2 - 141 137 143 139 139 

Standard Deviation  13.5 - 12 9 12 8 9 



Analysis and Program Change 

Although both student exit reports and COB internal assessment standards point to achievement 
successes in students outcomes, the independent external ETS-MFT Business assessment suggests 
differently – our student achievement outcomes are consistently below national comparison norms in the 
years under consideration, 2012-2015. Both total curriculum changes and specific curricular content and 
sub-content area emphasis in identified deficient areas in first table will improve performance in the new 
program year.  

Curriculum changes aligning the Management Program with the new entrepreneurship emphasis of the 
College of Business include the introduction of new courses such as Social Entrepreneurship (MGMT 
3755), and Introduction to Quantitative Business Analysis (QBA1500), Business Plan Development (MGMT 
4505) and Career Fluency. The Career Fluency Experiential Learning program emphasizing soft-skills cut 
across various programs and they require active participation of students, faculty and staff.  Real world 
experience is brought into the class room through interaction between corporate executives, business 
owners, faculty, staff, and students. Over the past two years the COB has engaged in International 
Internships in Ghana in both local and international organizations, in addition to national internships. 
Students have performed exceptionally well in these placements with employers clamoring for more interns 
each year from CSU. This impacts demagogy and class room delivery of instructional materials as 
provision is made to enrich student learning and experience.   

Assessment as a Departmental Priority 

Assessment outcomes are shared information and responsibility of all employees in the department and 
college. In particular, the ETS-MFT Business and exit survey results are shared in Departmental and 
College meetings. Faculty discuss and are challenged to form committees to address noted deficiencies in 
performance.  Each semester the results are revisited and compared to previous outcomes. Hence the 
Management Program takes the assessment process seriously. Faculty and staff members of the college 
attend university and college wide workshops  conducted at the beginning of each semester to address 
some academic issues that include student learning, study/dress habits and the need for timely registration 
and graduation processes. At the curricular and advisory committee meetings, both faculty and staff share 
their views about student advising, student learning including ways to help students improve their learning, 
providing mentorship and internship programs. Each year faculty and staff members and administrators 
attend meetings and workshops conducted by experts and consultants on assessment, and student 
learning outcomes. Specifically, the College of Business Assessment Coordinators Workshop with Chicago 
State University (2012). As put by the Dean of the College, such workshops can be helpful in 
understanding our process as well as the construction of syllabi and assessment tools. Moreover, the 
scheduled workshops also addressed the specific accreditation requirements for specific colleges (for 
College of Business, Association of Collegiate Business f
f*
BT
.. 



department of MMIS are actively engaged in the assessment process. 
 
Effectiveness of Program Assessment 
 
Below is a comment made by one student on the Exit Survey illustrating that we use assessment in a 
feedback loop to improve our outcomes, whether positive or negative: 

�x I feel that if an instructor has a language that is different than the majority of his students, he should use 

learning aids.  Also, if a student has a problem with a teacher and the teacher has a reputation for having a 

bad temper, bad/negative attitude, then that teacher should be held with the same consequences as would be 

the student.  Regardless of seniority or tenure status, the teacher should have consequences for his bad 

actions. 

�x More social medial management courses 

�x Operations Management course 
 
Assessment has been also useful in examining our efforts internally and against other local institutions and 

national standards. It has led to implementation of some of the recommendations/suggestions made by 

students in the Exit Survey. For example the desire by many respondents to start and run their own 

businesses prompted some curricular changes. Some of the implementations include introduction of Online 

and Hybrid courses, intersession classes, focus on entrepreneurship as an area of concentration, as well 

as making more classes available for evening students. All these initiatives are directed toward enhancing 

course offerings and improving graduation rate. Other accomplishments of the program include a strong link 

between the college and some business executives who provide real life experience as guest or motivational 

speakers to our students. This link also helps to provide internship and job opportunities to those students that 

seriously require the experience. The assessment process is evaluated every semester with a view to 

articulating student input when indirect assessment instrument like survey is used or when an important learning 

outcome is to be introduced. The program is very effective in the sense that it brings to the forefront the need 

for all constituents to be aware of the importance of achieving high academic learning, as well as high retention 

and graduation rates. 

The majority of the students can identify with the immediate and visible benefits that come with the assessment 

process such as providing equipment/technology to facilitate their learning process. There is need to continue to 

educate the students how the assessment process is in their best interest and therefore, should be given the 

utmost attention that it deserves. This is basically due to the fact that the assessment process tends to foster an 

environment that presents and promotes learning outcomes, performance between faculty, staff, and students 

on one hand, and allows students' input on the other hand. 

 
Publicizing Student Learning 

Information about student learning and achieron ten



about student achievements and accomplishments including performance of college based student 

organizations in out of state and national competitions. The college also utilizes the university wide electronic 



FORM 201C: SUMMARY OF TREND [Instructional Programs] 
Program & Department:     Management  
Directions: Assessment trend data is recorded in 3-year cycles.  Provide the information requested in each 
column along with a summary of action. Attach the assessment plan. 

Instruments 2012/2013  Actions 
Taken 

2013/2014  Actions Taken 2014/2015  Actions 
Taken 

Summary of Actions Taken 

Graduation Rates 
(undergrad 
programs only 

21% More courses 
scheduled to 
increase 
graduation 
rate. 
Expansion of 
Summer & 
Intersession 
classes 

 Minor in 
E(on of) re
f*2-G5n68 6520 T018 Tw(on of) reodu(c)-20ede. 17(T)-8wR 



180  97        

179  97     179   

178  97        

177  96        

176  96        

175  95   176     

174  95        

173  94        

172  94        

171  93        

170  92        

169  91        

168  90        

167  88        

166  87     166   

165  87        

164  86   165  164   

163  85        

162  83        

161  82       161 

160  79   161 160    

159  77 

 





 
Test: Business - Form Code: 4JMF - Institution: Chicago State University  

Cohort: MGMT 4890 SPRING 2015 - KPO 
Closed on: May 06, 2015 

  

 
Number of 
Students  

Percent of 
Students 

 







 COB Availability of Needed 
Courses 

Total 

Good Excellent 
COB Major Management 2 5 7 

Marketing 1 1 2 
Total 3 6 9 

 
 



Marketing 1 1 0 2 
Total 4 3 2 9 

 
 

COB Major * COB Faculty: Discussions of Career Plans Crosstabulation 
Count 

 COB Faculty: Discussions of Career Plans Total 
Occasional Often Very Often 

COB Major Management 3 3 1 7 
Marketing 1 1 0 2 

Total 4 4 1 9 
 
 

COB Major * COB Faculty: Discussions of Personal Problems Crosstabulation 
Count 

 COB Faculty: Discussions of Personal Problems Total 
Never Occasional Often 



 
COB Major * Understand Human Relations  Crosstabulation 

Count 
 Understand Human Relations  Total 

Good Excellent 
COB Major Management 3 4 7 

Marketing 1 1 2 
Total 4 5 9 

 
 





Excellent 
COB Major Management 7 7 
Total 7 7 

 
 

COB Major * MGMT7 Crosstabulation 
Count 

 MGMT7 Total 
Adequate Good Excellent 

COB Major Management 2 2 3 7 



 
COB Major * MGMT20 Crosstabulation 

Count 
 MGMT20 Total 

Good Excellent 
COB Major Management 2 5 7 
Total 2 5 7 

 
 

COB Major * MGMT21 Crosstabulation 
Count 

 MGMT21 Total 
Good Excellent 

COB Major Management 3 4 7 
Total 3 4 7 

 
 

COB Major * MGMT22 Crosstabulation 
Count 

 MGMT22 Total 
Excellent 

COB Major Management 7 7 
Total 7 7 

 
 

COB Major * MGMTB1 Crosstabulation 
Count 

 MGMTB1 Total 



COB Major Management 7 



�x My experience at Chicago State University with respect to the College of Business was 

great.  I appreciate how the instructors made themselves available at various times to suit 

one's personal schedule.  I always had a way to communicate with my instructors.  I never 

felt as though I had to learn with the pace of the class.  My professors provided on-on-one 

tutoring.  However, Moodle does not always compliment the text books, which posed 

some challenges. 

�x My experience at CSU has been great.  The instructors overall have used practical real life 



Crosstabs 
 
 

 

 
 
[DataSet1] F:\ COB -  2015 -  SENIOR EXIT SURVEY DATABASE.sav 
 

 

 

 

 

 

 
COB Major * Emploment Plans Crosstabulation 

Count 

 

Emploment Plans 

Total   

Currently 

Employed in 

Major 

COB Major Management 4 3 7 

Marketing 1 1 2 



Very Dissatisfied Satisfied Very Satisfied 6 

COB Major Management 1 3 2 1 7 

Marketing 0 1 1 0 2 

Total 1 4 3 1 9 

 

 
COB Major * Perception of Importance Diversity Crosstabulation 

Count 

 
Perception of Importance Diversity 

Total 

Extremely 

Important Very Important Important 

COB Major Management 3 3 1 7 

Marketing 2 0 0 2 

Total 5 3 1 9 

 

 



COB Major Management 1 3 3 7 

Marketing 0 1 1 2 

Total 1 4 4 9 

 

 
COB Major * COB Preparation For Employment Crosstabulation 

Count 

 COB Preparation For Employment 

Total N/A Fair Good Excellent 

COB Major Management 1 2 2 2 7 

Marketing 0 1 0 1 2 

Total 1 3 2 3 9 

 

 



COB Major * COB Faculty: Appointments for Office Visit Crosstabulation 

Count 

 COB Faculty: Appointments for Office Visit 

Total Occasional Often Very Often 

COB Major Management 2 1 4 7 

Marketing 0 1 1 2 

Total 2 2 5 9 

 

 
COB Major * COB Faculty: Discussions of Class Projects Crosstabulation 

Count 

 COB Faculty: Discussions of Class Projects 

Total 

Oa(i)12(o)3(n)3aul

 



 Understand Managerial Skills 

Total Good Excellent 

COB Major 



Good Excellent 

COB Major Management 3 4 7 
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Marketing 0 2 2 

Total 4 5 9 

 

 



 

 



Excellent 

COB Major Management 7 7 

Total 7 7 

 

 
COB Major * MGMT7 Crosstabulation 

Count 

 MGMT7 

Total Adequate Good Excellent 

COB Major Management 2 2 3 7 

Total 2 2 3 7 

 

 
COB Major * MGMT8 Crosstabulation 

Count 

 MGMT8 

Total Adequate Good 



COB Major * MGMT13 Crosstabulation 

Count 

 MGMT13 

Total Good Excellent 

COB Major Management 2 5 7 

Total 2 5 7 

 

 
COB Major * MGMT14 Crosstabulation 

Count 

 MGMT14 

Total Excellent 

COB Major Management 6 6 

Total 6 6 

 

 
COB Major * MGMT16 Crosstabulation 

Count 

 MGMT16 

Total Good Excellent 

COB Major Management 2 5 7 

Total 2 5 7 

 

 
COB Major * MGMT20 Crosstabulation 

Count 

 MGMT20 

Total Good Excellent 

COB Major Management 2 5 7 

Total 2 5 7 

 

 
COB Major * MGMT21 Crosstabulation 

Count 

 MGMT21 

Total Good Excellent 

COB Major Management 3 4 7 

Total 3 4 7 



 

 
COB Major * MGMT22 Crosstabulation 

Count 

 MGMT22 

Total Excellent 

COB Major Management 7 7 

Total 7 7 

 

 
COB Major * MGMTB1 Crosstabulation 

Count 

 

MGMTB1 

Total Excellent 

1 Use of real-life 

practical 

examples 

7 More 

information on 

international 

business or a 

course in 

international 

marketinging 

7 The courses 

don't require any 

adjustments 

COB Major Management 4 1 1 1 7 

Marketing 2 0 0 0 2 

Total 6 1 1 1 9 

 

 
COB Major * MGMTB2 Crosstabulation 

Count 

 

MGMTB2 

Total Excellent 

2 Incorporate 

College of 

Business 

workshops and 

siminars 

8 I didn't do well 

in these areas 

due to personal 

issues, didn't 

manage time well 

in online course. 

COB Major Management 5 1 1 7 

Marketing 2 0 0 2 

Total 7 1 1 9 

 

 



COB Major * MGMTB3 Crosstabulation 

Count 

 MGMTB3 

Total   

COB Major Management 7 7 

Marketing 2 2 

Total 9 9 

 

 
COB Major * MGMTB4 Crosstabulation 

Count 

 MGMTB4 

Total   

COB Major Management 7 7 

Marketing 2 2 

Total 9 9 

 

 
COB Major * MGMTC1 Crosstabulation 

Count 

 

MGMTC1 

Total   

More time 

management 

courses 

Project 

Management 

course 

COB Major Management 5 1 1 7 
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COB Major Marketing 2 2 

Total 2 2 

 

 
COB Major * MKTG3 Crosstabulation 

Count 

 MKTG3 

Total Excellent 

COB Major Marketing 2 2 

Total 2 2 

 

 
COB Major * MKTG6 Crosstabulation 

Count 

 MKTG6 

Total Adequate Excellent 

COB Major Marketing 1 1 2 



 MKTG9 

Total Excellent 

COB Major Marketing 2 2 

Total 2 2 

 

 
COB Major * MKTGB1 Crosstabulation 

Count 

 

MKTGB1 

Total   

5f Not familiar 

with region for 

international 

studies,different 

distribution 

system 

COB Major Management 7 0 7 

Marketing 1 1 2 

Total 8 1 9 

 

 
COB Major * MKTGB2 Crosstabulation 

Count 

 MKTGB2 

Total   

COB Major Management 7 7 

Marketing 2 2 

Total 9 9 

 

 
COB Major * MKTGB3 Crosstabulation 

Count 

 MKTGB3 

Total   

COB Major Management 7 7 

Marketing 2 2 

Total 9 9 

 

 



COB Major * MKTGB4 Crosstabulation 

Count 

 MKTGB4 

Total   



PROGRAM MAP: MARKETING PROGRAM IN THE DEPT OF MMIS:2013  
Program Level Student Learning  Outcomes 
 

Progra
m  

Level 
(SLOs) 

1XX 1XX 2XX 2X
X 

3XX 3XX 3XX 4XX Capston
e 

1 K 

(MGMT103

0) 

   K 

(MKT

G 

3110) 

A 

(MKTG384

0) 

 S 

(MKT

G 

(4880) 

 

2  K 

(MGMT103

0) 

  K 

(MKT

G 

3750) 

A 

(MKTG378

0) 

A 

(MKTG384

0) 

S 

(MKT

G 

4820) 

 

3     K 

(MKT

G 

3620) 

A 

(MKTG363

0) 

 A 

(MKT

G 

4830) 

S 

(MGMT 

4890) 

4   K 

(MGMT252

0) 

 A 

(MKT

G 

3630) 

A 

(MGMT375

5) 

S 

(MGMT410

0) 

S 

(MKT

G 

4880) 

 

5     K 

(MKT

G 

3110) 
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(MKTG 

3780) 

 S 

(MKT

G 

4820) 

S 

(MGMT 

4850) 

6     A 

(MGM

T 

3010) 
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(MGMT 

3640) 
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(MKTG 

3790) 

S 

(MKT

G 

4820) 

Exit 

Survey 

7  K 

(MGMT103

0) 

  A 

(MGM

T 

3010) 

A 

(MKTG 

3110) 

 S 

(MKT

G 

4880) 

S 

(MGMT 

4890) 

 



Major Field Test - Business (4JMF) 
Item Information Report -  Chicago State University 

Administrat ion Date Range: April 2015 - April 2015. Number of Test Takers = 47 
Section  Item 

Number(a)  
Percent 
Correct 

Institution  

Percent  
Correct  

National(b)  

Percent 
Omit  

Percent 
Not 

Reached  

Domain  Content Area  SubContent 
Area  

1 3 68.1 70.5 0 0 Marketing Identifying attractive 
markets 

Scanning the 
marketing 
environment 

1 15 55.3 57.0 0 0 Marketing Serving Selected 
Markets 

Marketing mix 

1 21 36.2 52.3 0 0 Marketing Identifying attractive 
markets 

Consumer and 
organizational 
buyer behavior 

1 25 25.5 44.8 0 0 Marketing Serving Selected 
Markets 

Marketing 
services 

1 33 48.9 51.2 0 0 Marketing Identifying attractive 
markets 

Marketing 
research and 
information 
technology tools 

1 38 51.1 43.5 0 0 Marketing Serving Selected 
Markets 

Marketing 
services 

1 45 48.9 54.5 0 0 Marketing Serving Selected 
Markets 

Marketing mix 

1 55 23.9 33.1 0 2.1 Marketing International 
Marketing 

-- 

2 3 56.5 78.1 0 2.1 Marketing Identifying attractive 
markets 

Marketing 
research and 
information 
technology tools 

2 13 65.2 76.4 0 2.1 Marketing Identifying attractive 
markets





available for evening students. All these initiatives are directed toward enhancing course offerings and 
improving graduation rate.  Other accomplishments of the program include a strong link between the college 
and some business executives who provide real life experience as guest or motivational speakers to our 
students.  This link also helps to provide internship and job opportunities to tho



goods and services in any business 
environment 

Strategy (MKTG 4880) 

3. Prepare and present 
cases and recommend 
solutions.  

c. Integrate technology to 
provide solutions to 
marketing problems 

c. Direct Assessment 



FORM 201B: ASSESSMENT PLAN 2012/2013          
Program/Department: Marketing Program in MMIS  
Program Mission: 
The mission of Marketing Program is to produce successful graduates in the field of marketing who are well 
equipped in knowledge, communication skills, and technology to compete in a global marketplace and /or 
start their own business. 



C    :  Adequately demonstrating a good understanding and ability to apply in less complex way, the 
          concepts and principles taught in the College of Business curriculum. 
D    : Showing inadequacy in the grasp and application of concepts and principles taught in the 





FORM 201C: SUMMARY OF TREND [Instructional Programs] 
Program & Department:     Marketing   
Directions: Assessment trend data is recorded in 3-year cycles.  Provide the information requested in each 
column along with a summary of action. Attach the assessment plan. 
Instruments 2012/2013 

Results 
Actions 
Taken 

2013/2014 
Results 

Actions Taken 2014/2015 
Results 

Actions 
Taken 

g0 9.12b09 Tc 0.00re
W n
BT
/T
[(/)-18(201)]TJ
ET
Q
q
365.04 601.04 66c 0.00re
W ed i
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